BCTC Public Information & Marketing
Strategic Message Planner

Brochure_ Flyer _ PrintAd___ Banner___ Postcards__ Other

Assignment Explanation (provide a one-sentence overview of the assignment.)

Expected Outcome (What are your desired outcomes?)

Key Essentials (what key pieces of information need to be included?)

Background Information to be included (Provide a general overview of the product/program and the services it
provides)

Targeted Media Markets/Audiences (Geography/intended audience?)

Publications (what publications do you want the ad to run in? What are their print size requirements?)

Advertising Objectives (State the creative objectives of the communication including the look and feel of the copy,
recommended images, etc.)

Timetable (Due date or dates ads will run)

Budget (What is your budget for this project?)

Approval Process (List all individuals responsible for the approval of the communication.)
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